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The	  Millennial	  generation	  of	  students	  is	  
changing	  the	  landscape	  of	  higher	  education.	  
Constantly	  connected	  to	  one	  another	  via	  
various	  forms	  of	  technology,	  these	  students	  
interact	  with	  one	  another	  in	  new	  ways,	  which	  
represents	  a	  challenge	  and	  an	  opportunity	  for	  
higher	  education	  professionals	  to	  reach	  out	  to	  
students	  and	  help	  them	  to	  connect	  to	  campus	  
and	  to	  one	  another.	  The	  purpose	  of	  this	  
quantitative	  research	  study	  is	  to	  <ind	  out	  how	  
<irst	  year	  Millennial	  students	  at	  a	  mid-­‐size	  
private	  institution	  used	  social	  media	  during	  
their	  <irst	  semester	  on	  campus	  to	  connect	  and	  
form	  relationships	  with	  peers,	  faculty,	  and	  
staff	  in	  the	  campus	  community.	  Data	  was	  
collected	  via	  a	  survey	  sent	  to	  a	  random	  sample	  
of	  <irst-­‐year	  residential	  students.	  This	  research	  
contributes	  to	  a	  larger	  body	  of	  research	  that	  
shows	  that	  institutions	  who	  utilize	  social	  
media	  outlets	  to	  reach	  out	  and	  connect	  to	  
students	  during	  their	  <irst	  semester	  can	  
positively	  impact	  the	  transition	  experience	  of	  
students	  and	  increase	  second	  year	  retention	  
rates.	  	  
Abstract
• In	  what	  ways	  does	  the	  use	  of	  social	  media	  
affect	  the	  establishment	  of	  interpersonal	  
relationships	  within	  the	  campus	  community	  
for	  <irst	  year	  Millennial	  students?	  	  	  
Research Questions 
Results
Statistical	  signi<icance	  was	  found	  between	  students’	  use	  of	  social	  media	  to	  connect	  to	  others	  
during	  their	  <irst	  college	  semester	  and	  the	  emotional	  support	  they	  felt	  they	  received	  from	  
fellow	  students	  at	  the	  institution.	  Practical	  signi<icance	  was	  found	  between	  the	  student’s	  use	  
of	  social	  media	  to	  connect	  to	  others	  during	  their	  <irst	  college	  semester	  and	  their	  overall	  
satisfaction	  with	  college	  social	  life,	  their	  adjustment	  to	  college	  life,	  and	  their	  satisfaction	  
with	  meeting	  people	  and	  establishing	  friendships	  at	  college.	  	  
Statistical	  signi<icance	  was	  also	  found	  between	  the	  number	  of	  meaningful	  relationships	  
established	  during	  the	  <irst	  term	  and	  satisfaction	  with	  college	  social	  life.	  	  
Methods 
This	  research	  was	  compiled	  using	  a	  33-­‐
question	  survey	  distributed	  electronically	  to	  a	  
random	  selection	  of	  <irst	  year	  students.	  The	  
survey	  used	  a	  combination	  of	  Likert-­‐style	  
questions	  and	  open-­‐ended	  questions	  to	  
measure	  the	  amount	  of	  time	  students	  use	  
social	  media	  sites	  and	  their	  level	  of	  
satisfaction	  with	  their	  college	  experience	  after	  
completing	  one	  semester	  of	  college.	  	  
Selected Literature
• Students	  often	  use	  social	  capital	  as	  an	  
indicator	  of	  social	  success.	  	  
• The	  <irst	  year	  of	  college	  is	  a	  time	  of	  social	  
adjustment	  when	  students	  are	  navigating	  a	  
new	  environment,	  building	  new	  social	  
networks,	  and	  adjusting	  to	  the	  freedoms	  that	  
come	  with	  college.	  	  
• The	  greatest	  majority	  of	  students	  who	  leave	  
college	  do	  so	  in	  the	  <irst	  year.	  Successful	  
college	  transition	  is	  key.	  
• Social	  media	  has	  been	  proven	  to	  improve	  
students’	  abilities	  to	  connect	  to	  a	  college	  
campus	  and	  build	  relationships	  with	  others	  on	  
campus.	  	  
• There	  is	  a	  positive	  correlation	  between	  
students’	  formation	  of	  relationships	  during	  
their	  <irst	  semester	  of	  college	  and	  their	  
likelihood	  to	  persist	  at	  an	  institution.	  	  
• Social	  media	  platforms	  present	  an	  
opportunity	  for	  institutions	  to	  reach	  out	  and	  
help	  students	  to	  connect	  to	  one	  another	  as	  
well	  as	  to	  the	  institution	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Participants 
80	  First-­‐Year	  Millennial	  college	  students	  
between	  the	  ages	  of	  17	  and	  19	  who	  are	  
currently	  enrolled	  in	  their	  second	  semester	  at	  
the	  same	  institution	  where	  they	  began.	  	  
{ }
“Social media has allowed 
me to keep one foot in my 
comfort zone (by keeping 
me connected with my 
friends and family at 
home) and one foot in my 
new life. This has been a 
pretty effective way for 
me to transition.”
{ }




social media, which 
allows for deeper 
relationships.”
Future Directions
• Are	  students	  who	  use	  social	  media	  to	  connect	  
to	  others	  on	  campus	  during	  their	  <irst	  semester	  
of	  college	  adjusting	  better	  to	  the	  campus	  
environment	  than	  those	  who	  do	  not?	  
• Is	  there	  a	  relationship	  between	  the	  amount	  of	  
time	  <irst	  year	  Millennial	  students	  spend	  using	  
social	  media	  sites	  per	  day	  and	  their	  adjustment	  
to	  a	  campus	  community?	  	  	  	  	  
}
• Because	  technology	  is	  constantly	  growing	  
and	  evolving,	  future	  research	  should	  look	  at	  
how	  students	  are	  utilizing	  new	  social	  media	  
platforms	  to	  connect	  to	  others	  on	  campus.	  	  
• Future	  research	  should	  examine	  the	  role	  that	  
gender	  and	  personality	  traits	  play	  in	  the	  use	  of	  
social	  media	  to	  form	  interpersonal	  
relationships	  with	  others	  on	  campus.	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• To	  aid	  in	  the	  development	  of	  best	  practices	  
for	  helping	  Millennial	  students	  during	  the	  
college	  transition	  process.	  	  
• To	  determine	  if	  social	  media	  outlets	  provide	  a	  
productive	  outlet	  for	  higher	  education	  
professionals	  to	  reach	  <irst	  year	  Millennial	  
students	  and	  help	  them	  connect	  to	  campus.	  	  
